Monthly Newsletter from

Find us on Facebook at Cleveland Marketing
Workshop - GKIC Chapter with Dan Cricks

What’s Inside This Month:


These Guys Give Millennials a Good Name -Page 2



This month’s No B.S. Marketing Meeting is Feb. 19th — Page 2



The AIDA formula for your marketing —Page 3



Valentines Day — Page 3



Dan Kennedy’s most unusual day’s training... - Page 2

The Place For Prosperity
Think Our Recent
Snow Storm Bad?
41 years ago was the blizzard of 78!

Thank You!
To Ken Polke and Jack Wolf
who brought guests to our
January No B.S. Marketing
Meeting. They invited their
friends to help them grow
their business. I personally
heard the guests thanking
the person who invited them.

These guys give Millennials a GOOD name.
Connor and Brandon, at our January Elite
Mastermind Meeting, are ravenous when it comes
to learning everything related to marketing and
growing their business. In fact, they are beginning
to get noticed from others in their industry, as
Connor has been invited to speak at the VDTA
trade show in Las Vegas this month!
I’m not at all surprised you’ve seen me talk about
Connor in these pages in the past. He’s wicked smart and hard working; one of
my favorite things about him is he gets
Results!

This Being Valentines Month We’ll Have a
Sweetheart of a Gift for Everyone Who Attends
The February No B.S. Marketing Meeting!
This Month’s Topic…
THE Four Most “Reliable” Strategies For Increasing Responses To Your Ads
We’re Calling These Reliable Because They are Time-Tested AND Proven Strategies

Tuesday, February 19th
Join Us At the Strongsville BW3 - 11:30 P.M. to 1:00 P.M.
Register at NoBSCleveland.com or Call 440-842-8938 or Email
Lois@GreatResultsMarketing.com

About Valentine's Day
Valentine's Day is a celebration of love and lovers. The roots of Valentine's Day goes
back to ancient times, when people paid honor to the Roman God of Fertility. This was
known as the Feast of Lupercalia, and was celebrated even then on February 14th.
The traditions of Valentine's Day are broad and many. It is a time to exchange cards or small
gifts. Chocolates, flowers, jewelry, and romantic dinners are the big hits of this holiday.
It is a romantic event for lovers, and a fun event for kids and family. Many a couple become
engaged or wed on this day. For others it is a day to fall in love.
Did you know? While 75% of chocolate purchases are made by women all year long, during the days and
minutes before Valentine's Day, 75% of the chocolate purchases are made by men. Over $1billion of
chocolate is purchased for Valentine's Day.
Flowers that say "LOVE":
Many flowers express love in some way or other. They are popular for Valentine's Day, but may be better for
your budget than a dozen roses. Here is a partial list:
Roses: The red rose is the universal symbol of romantic love. Need we say more!?
The Valentine Flower - Sure, red roses symbolize love. But, did you know there's a flower, and it is not a rose,
that is called the Valentine Flower!? See the Valentine Flower
Forget-Me-Not - These perennial flowers are a sing of love or friendship. Pretty blue flowers are irresistible.
Love-In-A-Mist - When you are in love, you're on Cloud Nine.
Cyclamen - This popular Valentine's Day gift has heart-shaped leaves. The most popular are varieties are those
with red flowers. Gee, I wonder why.....
Mistletoe - According to tradition, you kiss your intended under the Mistletoe at Christmas. You can also do so
on Valentine's Day. Good luck finding Mistletoe in February.....
Passion Flower - ignite your passion.
Valentines Day is a Great Time of the Year for Themed Marketing Campaigns.
It doesn’t take much creativity to find a way to tie into Valentines Day!

Why Marketing Campaigns Are So Important
Marketing campaigns are the perfect way to reach your customers, clients, and leads. They can be the
game-changing move that secures meetings with customers or prospects. Producing campaigns with a series of
touch points will grab someone’s attention better than a single advertisement. When developing a campaign think
about how your campaign will break through the clutter when promoting your business, and marketing campaigns
with incentives can do that for you.
Also, adding an incentive lets you follow up with customers. It lets you explain your services and promote your
brand even further. This makes marketing campaigns an important piece of any B2B sales strategy. It’s helpful
whether you’re keeping in contact with current clients or finding new leads. Standing out from the crowd isn’t
easy, you need to be creative to grab a customer’s attention.
A good direct response copywriter’s first responsibility is to write to grab the reader’s attention. In fact, there’s a
classic copywriting formula called AIDA.






Attention
Interest
Desire
Action

You don’t need to hire a copywriter, use a little creative thinking to create the “AIDA”
formula. If you need copywriting help, just call our office at 440-842-8938 or email
Info@GreatResultsMarketing.com

Groundhog Day is celebrated in the U.S. each year on February 2. On this day in
mid-winter, the groundhog awakens from a long winter's nap, and goes outside of his den to
see if he sees his shadow. This tradition is big, on an otherwise cold and dreary mid-winter's
day.
According to legend, if the groundhog sees his shadow (a sunny morning), there will be six
more weeks of winter. He then returns to his den and goes back to sleep. If however, he
does not see his shadow (cloudy days), he plays around outside of his hole for a while. If he
does not see his shadow, spring is just around the corner.
The Groundhog's Day tradition travelled long ways. It comes from German roots. In the early 1800's, German
immigrants to America, brought the tradition of predicting winter weather on February 2. In their native Germany,
they used Hedgehogs to predict weather. As they settled in the hills of Pennsylvania, they began the tradition, using
the Groundhog to predict the arrival of Spring. The tradition is based upon Candlemas a day based in Christianity,
the day that is the midpoint between Winter and Spring. A famous Candlemas poems goes:
If Candlemas be fair and bright,
Winter has another flight.
If Candlemas brings clouds and rain,
Winter will not come again.
Punxsutawney, Pennsylvania is the site of the annual Groundhog event. Our little rodent friend (yes, Groundhogs
are classified as rodents) is called Punxsutawney Phil. He has been making this annual winter prediction since
1887. There are a few other "predictors" around the country, here in Ohio we have Buckeye Chuck!
For the Record Phil sees his shadow about 9 out of 10 times

If Your Competition Isn’t Online, You Don’t Have to Be Either—Wrong!
The number one reason I hear from business owners why they don’t have a better
online presence is because they’re not sure what and how to do it. The simple truth
is that in today’s marketplace, there can really be no real, sustained growth without a
strong online presence.
Years ago, you could get away with your
online presence only consisting of a website.
But today, consumers expect at least a
website and an active social media presence.
The further beyond that (such as strong SEO,
for example), the better. Plus, having an online
presence when your competition doesn’t is just about the most obvious and easiest
way to get far ahead of them.
Whether we like it or not, most all prospects looking for your services are doing
searching online and that’s not just true of millennials.
If you’re confused or just not sure about your
online presence give us a call, we can help.

This Being February We Have a
Sweetheart of a No B.S. Marketing Meeting
This Month’s Topic…
THE Four Most “Reliable” Strategies For
Increasing Responses To Your Ads
We’re Calling These Reliable Strategies Because
They are Time-Tested AND Proven Strategies
I’ll be revealing strategies used by some of the most successful companies
in the world to allowing them to leave their competitors stunned,
speechless and unable to respond!
These are strategies you’ll be able to use to do the same to your
competition

Plus…
A Special Gift for Everyone Who Attends
Tuesday, February 19th
Join Us At the Strongsville BW3 - 11:30 P.M.
to 1:00 P.M.
Register at NoBSCleveland.com or Call 440842-8938 or Email
Lois@GreatResultsMarketing.com
This month’s workshop is Tuesday, February 19
at the Strongsville BW3 from 11:30 A.M. - 1:00 P.M.
Be a Sweetheart and Help a friend get better responses from their
marketing, by inviting them to attend as your guest. When they attend
you get a free valuable gift!
First time guests attend for FREE, register them now at
www.NoBSCleveland.com or call Lois at 440-842-8938

