
 

Scooby Doo Day 

On September 13, 

1969 everyone’s 

favorite Great Dane 

and the rest of the 

Scooby Gang solved 

their first supposedly 

supernatural caper 

when the premiere 

episode of Scooby-Doo, 

Where Are You! aired. 

Since then the cartoon 

canine has become a pop culture icon, and each 

year fans celebrate the anniversary of Scooby-

Doo’s debut with Scooby Doo Day, held every 

September 13.  

 

The Place For Prosperity 

NoBSCleveland.com 

This Month’s No B.S. Marketing

Meeting Is THURSDAY, SEPTEMBER 8, 

11:30-1:00 at the Strongsville BW3 

Register to attend at NoBSCleveland.com 

or email Info@GreatResultsMarketing.com 

or Call 440-783-1651 
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 THE Critical Element Missing From Most 
Ads That is Suppressing Responses to your 

Ads, Online and Offline 

It’s even more important 
during an “uncertain” economy 

Your September No B.S. Marketing Meeting Will 

On Thursday September 8th - 11:30 P.M. to 
1:00 P.M. at The Strongsville BW3 

IMPORTANT -- Please Register at NoBSCleveland.com, or 
call 440-783-1651 or email Info@GreatResultsMarketing.com 



Cheap and Easy Usually Doesn’t Produce Great Results 

BUT, it is usually one of the most popular! 

One of the biggest requests I get is help bringing in more “New” 

customers. Some even saying I don’t care if they’re quality or 

not, I just need some customers/clients or patients.  

I had a business I worked with on a campaign who informed me 

that he was averaging over 70 new customers a month! Yet, he 

called me because in the first 6 months of the year his sales 

were down $100,000! Yes, you read it right $100K. 

You’re wondering, how can that be?! There were several factors 

that contributed to it, one of which was the “quality” of customers he was attracting. There were 

several others, that he wasn’t willing to address, which is why I declined to continue to work with 

him after in the future. 

When I show some of the best performing marketing 

strategies, one of the first questions is “how much does 

it cost”. The first question should be “what kind of a 

return on investment can I get?”  

Think about it, if I said I have a strategy that will bring in 

a $2 to $1 return on investment and it cost a $100 or I 

have a strategy that will bring in a $4 to $1 and it cost 

$300, which are you going to take?  Sadly, too many go 

for the cheapest.  

Many won’t tell you this, but you should NOT advertise on any platform because it’s “cheap and 

easy.” That’s usually the type of new customer you get. There are a lot of companies that are 

willing to take your money because they know there are many looking for cheap and easy. In 

most cases the old adage is true – “you get what you pay for”. 



S E P T E M B E R  9 1 1  R E M E M B E R A N C E  D A Y

When Is : This remembrance is always observed on September 11 

I doubt anyone will ever forget where they were on the morning of September 11, 

2001, when they heard of the attacks on the Twin World Trade Towers in NYC and the 

Pentagon in Washington. This horrible and tragic day is etched forever in our 

memories. 

Like the attack on Pearl Harbor that brought us into World War II, the 911 attacks led 

us into a new war... the war on terrorism. It also touched and changed forever, the 

lives of each and every American. 

On the anniversary of 911, we encourage you to spend a few minutes reflecting upon 

this event, and praying for the victims who died, and their families and friends. 

911 History: 

• On the morning of September 11, 2001, nineteen Islamic al-

Qaeda militants hijacked four planes. The hijackings occurred

from Boston, Newark and Washington airports. The planes

selected were long distance flights, which would have more

fuel in the tanks.

• One plane each hit the north and south towers of the World

Trade Center in New York city. The planes and engulfing

firestorm, ultimately brought down both towers.

• A number of other buildings were also damaged or destroyed.

Most notably was the Marriott hotel, which was also destroyed.

• A third plane hit the Pentagon in Washington, DC.

• The fourth hijacked plane ultimately crashed in a field in

Shanksville, PA. Passengers on the plane learned of the fate of

the other planes, and unsuccessfully attempted to take back control of the plane from the suicidal the

hijackers. Everyone aboard died.

In total, thousands were killed. 



THE Best Customer to Attract to Your Business! 

Just about all business owners agree that the best customer they can get is one that comes via referral. Yet 

very few businesses have a system for getting more referral customers! 

All business marketing/advertising plans should include a system for acquiring more new customers via 

referral.  

Many make the mistake of thinking that this is something that will “just happen” or that their customers will tell 

everyone their business did such a great job for them! Taking for granted that you will automatically get referrals 

because you ‘did a good job’ is a mistake. 

Let’s be real, our customers aren’t thinking about our business every day like we are or like we sometimes think 

they should. 

Business owners don’t think of referrals as a result of their 

marketing. This is why when questioned Business owners 

comment “I wish I could get more referral customers.”  

Wishing is NOT a business strategy. Having a referral 

program is a must for attracting the most profitable new 

type of customer to your Business.  

If you’d like professional help developing a referral program, contact our office. 

We make referral marketing part of the plan with our marketing clients. Using multiple strategies to maximize 

opportunities for bringing in as many new referral customers as possible is a must. Frequently marketing to get 

more referral customers is key to attracting more of those “preferred” customers. 

Be aware, there are several reasons that people don’t refer their friends, relatives and co-workers to a business. 

Understanding this and educating your staff about the reasons why is vital to getting more new referral customers. 

It is important that you create a culture within your business to be able to secure referrals on a regular basis. 

Especially important is that your employees understand that adding referral customers is an important part of your 

business. It’s important that everyone understands, referrals do NOT “just” happen.  

Referral customers arrive at your door more often when you consistently market to attract them. 

Your Best   
Defense  

Against a Bad  

Economy is  

Good Marketing! 


