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The Place For Prosperity
The Cleveland Elite Mastermind
Last month we held our Cleveland Mastermind meeting.
There was a ton of excitement due to big
breakthroughs for all
the members, leading
to new income generating
strategies.
There was some new
innovations revealed
during the meeting. We had a couple that were MIA this
month, which happens in the summer months.

“Business has only two
functions – marketing
and innovation.”

Peter Drucker

1. On September 11, 2001, nearly 3,000 people were killed, 400 were police officers and firefighters, in the terrorist
attacks at the World Trade Center in NYC, at the Pentagon building in Washington, D.C., and in a plane crash near
Shanksville, PA.

2. 9/11 was not the first terrorist attack on the World Trade Center. A
bombing in February of 1993 killed six people.

3. After the September 11th attacks on the World Trade Center, the rescue
and recovery clean-up of the 1.8 million tons of wreckage from the WTC site
took 9 months.
4. Though both the police and fire departments of New York City had their
own emergency response procedures, the two departments did not have a
coordinated response plan to a major incident.
5. 18 people were rescued alive from the rubble of the World Trade Center site. Cases of post-traumatic stress are common among 9/11 survivors and rescue workers. Respiratory problems, like asthma and lung inflammation, also developed at abnormal rates for those in and around the World Trade Center during and after the attacks.

Did You Know
The first traffic light in the United States was put up in
Cleveland in 1914. Surprising it really hasn't changed
much! An electric traffic light was developed in 1912 by
Lester Wire, a policeman in Salt Lake City, Utah, who also
used red-green lights. On 5 August 1914, the American
Traffic Signal Company installed a traffic signal system on
the corner of East 105th Street and Euclid Avenue in
Cleveland, Ohio.
Classic Marketing Examples

The Original Man of Steel

I D E A S T H AT D R I V E C U S T O M E R S B A C K
FOR THE MONTH OF OCTOBER
October is when the seasons change and the
holidays begin! It’s the month to dress up, bundle up, drink
hot chocolate, and nibble on loads of candy. It’s also a great
month to promote businesses, increase followers, and get
some good sales in! Here are 10 creative marketing ideas
that drive and engage customers this month.

Host a Halloween Themed Contest, Even Online
– Get your customers involved by letting them
show off how creative they are either by coming to your location in costume or
sending a photo by email if you’re not a brick and mortar business. The three best
ideas win a prize that is NOT for a discount on your business or services. Have
them give you their email, and announce the winner’s via email.
2. October 10th is Columbus Day! It’s still a great day for promoting sales and
attracting new customers/clients or patients.
3. Give out treats for the month of October – Put together some gift bags that
include business cards or coupons along with sweets and hand them out to paying
customers.
4. October 14th is National Dessert Day – Offer some sort of desserts that day in
your place of business Partner with a local bakery and it’s a win/win situation for
both of you. Advertise in their bakery about “Dessert Day” and place signs telling
your customers where the pastries came from.
5. Offer a free reusable trick-or-treat bag with your business imprint –
“Decorate” your social media – Create Halloween themed posts and offer coupons
or “scary” discounts.
6. Think of some athletics-related promotions – Fall is football season is very
popular both on the college and pro level.
7. Offer a discount for customers in costume – Be sure to take photos of everyone
who dresses up and post it to your social media accounts to get more followers.
8. October 23rd is National Mother-In-Law Day – Offer ideas on what to get for
your mother-in-law. You could put together packages or even create some gift
baskets.
9. Offer free tickets to a local event in your community such as hay rides, haunted
houses, etc. When they spend a certain amount give them the tickets. Again,
partner with the local event promoting both your event and theirs in each others
location.
10. Let you team join in the fun, have them dress up on certain days. Maybe the week
1.

Consumers Not Only Love And Pay Attention
To Vintage/Classic Style Marketing ---

They Buy Because Of It
At the September meeting I’ll share vintage marketing examples.
Where to get vintage resources and how you can use them to
market your business!
Think About it, nobody’s looking at typical ads today.
Here’s what we know. History repeats itself. Even in
advertising. What was good once, still works. It’s just needs a
little updating.
I’ll share some old-school ads and reveal what it is that made them legendary because
of how they produced AND how to apply what made them work to market your
business.

Join me at the September No BS Marketing Small Business Marketing Meeting
Thursday, September 12th,
The 100th Bomb Group Restaurant 20910 Brookpark Rd. 11:30 A.M. to 1:00 P.M.

Mark your calendar NOW, to attend register at NoBSMarketing.com
or Email Info@GreatResultsMarketing.com or call Lois at 440-842-8938

It’s been a difficult of weeks.
This letter went out online August 21, I’m sharing it with you.
IMPORTANT: There have been many rumors to the contrary, as of this
writing 8/28 Dan has not passed. When there is news, I will update you.
Please keep Dan’s family in your thoughts and prayers.
FROM: DAN S. KENNEDY, PERSONALLY
TO: Magnetic Marketing No/B.S. Inner Circle Members, “Lifers,” Friends and Advantage
Family Members,
I find myself in the unusual position of regretfully announcing my death. Usually people
are having to do the opposite; deny rumors of their passage. I am writing this in Hospice
after a 10 day maelstrom of multiple overlapping infections, surgical procedures, and
diabetic and heart conditions. This set in motion an irreversible downward spiral and I
am now on the final journey of no more than a few days before exit. Consequently I
won’t be interacting here anymore.
I have a couple of things to say to you. First, it has been a great privilege to have
worked for you, and with you, and to have had your interest and patronage. You have
made it possible for me to do work that interests me, that I chose and that I felt
meaningful and worthwhile. Second, I never thought of this as just a transactional
business but also as a genuine relationship, a community, and a Movement.
As I said to you at the 2018 SuperConference in Orlando right after Adam Witty
purchased GKIC, I never had a son, but if I had one, I would want it to be Adam
because of his big heart, integrity, and commitment to help entrepreneurs grow. Adam
and I have worked closely together for the past 12 years. He has integrated and used
my teachings in his business so successfully that he is the person I place my
confidence in to pick up where I am leaving off.
As I enter my final days, I hope OUR community, OUR TRIBE will stick together. Adam
and the Magnetic Marketing|No B.S. Inner Circle team need YOU, now more than ever.
Although I will no longer be with you, the community we have created together, the
camaraderie we share, and the support we provide must continue. As my last request,
please help me to keep our entrepreneurial community thriving to benefit you, your
business, and entrepreneurs in the future.
All my best,
Dan Kennedy

