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.The

Power of a Proven Subject Line

You often hear me talk about testing different aspects of your marketing. I test for my own purposes; I test
for clients and I analyze testing my consulting clients have done.
We test what days of the week, or time of month, we’ll send something out. We continually test headlines
and subject lines. We test to different audiences and more.
We recently developed and implemented a marketing campaign for clients to find quality skilled employees.

We sent a series of emails out to support the other media we were using in the marketing campaign. In each
email we used different subject lines. One was a headline we’ve used successfully for years, we’ve known it
to be a proven winner BUT we continue to test it to make sure it “still” works.
Too many are ready to throw a proven winner aside because of how long they’ve been using it. In the
breakneck pass of changing marketing, a year can be a long time. The subject line we recently used, was first
brought out in 2001 and was a huge success back then.
We more recently used it as a subject line in a campaign we were implementing for a client. When the test
results came in, the open rate on the emails with the subject line that has been around for over 20 years was
14 times higher than the next best subject used in the campaign.
The subject line used --- We Need Your Help!
Giving you that reveal was worth a whole years’ worth and more of membership.
Another takeaway is how important testing is. Just because something has worked in the past doesn’t
necessarily mean it will work now. I’ve seen that stopped working and then make a comeback. This headline/
subject line has never quit working.
There are a number of psychological reasons we know why it works. That’s for another time.
Another takeaway is to never assume you know what is working. I’ve often had clients abandon marketing
because they said it quit working, only to bring it back with a tweak or two to great success.
Just because it’s been around a while doesn’t mean it won’t still work. Just because it’s worked well in the
past doesn’t mean it will always work. Hence, the phrase “it worked great until it didn’t”.
If you have a proven marketing strategy, media or a strategy, keep throwing it out there until it stops
working. Be sure to keep monitoring it so you know sooner rather than later when it quits working. When it
does quit, don’t throw it away. Hang on to it, like a certain style of clothes, chances are it will make a
comeback.

The Power of Nostalgia in Marketing Your Business
Use nostalgia to market your business!
Why is nostalgia good for marketing?
Nostalgia is something we “feel”, surely you can’t bottle it up and use it in a marketing strategy?
Or can you? Absolutely you can, essentially, nostalgic marketing makes people (your customers and
prospects) smile while thinking of a better time.

You want your target to smile when thinking about buying from you!
Another reason why Nostalgia Marketing is very effective is it makes advertisements,
promotions, and campaigns look more down-to-Earth and more authentic to the
audience. Reception for these kinds of marketing tend to be highly positive, as it is
influenced by the positive emotions and memories of the users.
Who doesn’t love that warm fuzzy feeling you get when you see something that
reminds you of something good from the past? .
Whether it’s the smell of your mom’s cooking, hearing a song from your senior year of high school, or seeing an
icon (be it a favorite toy or celebrity crush) from your childhood, there are many occasions, sensory inputs, and
social situations that have the ability to ignite the yearning of yesterday.
Nostalgia Marketing works to jog our memories and leverage an already established virtue of a brand or an idea, to
connect with those positive, warm and fuzzy emotions.
In a world where 71% of buyers are more likely to buy a product that appeals to them on a personal level, nostalgia
marketing is your chance to connect with your audience through the emotions that are linked to their deepest,
fondest memories. By taking the experience to social media, you increase the impact of your campaign instantly,
by naturally starting conversations about those memories.
On FB -- The “This Time x Years Ago” story that is created for us (by Facebook) individually &
“friend-versaries”, and we already know why that it is. Of course, it is in the social media giant’s
best interests to keep us coming back to their site with a dosage of nostalgia.

Nostalgia naturally causes engagement, the more we engage the more Facebook likes it the more
they benefit ($$$).

Does nostalgia marketing work? The answer is that YES, it does! Why? Because nostalgia is a
powerful thing.
Nostalgia has something special to offer all customer groups – and that’s what makes it such a powerful
marketing strategy.

Keep your target in mind. When you can engage in a powerful nostalgia marketing strategy, you need to make
sure that you’re drawing images and ideas from the right generation, to appeal to the right demographic.

Pair nostalgia with social media. It’s an ideal way to start introducing your audience to your latest strategy, as
nostalgia is an inherently emotional experience. People don’t just want to enjoy the memories of a nostalgic image
or sound, they want to be able to link their friends and family members to the experience and say “Hey, remember
this?”
Nostalgia is also a compelling tool for engagement, a perfect fit for social media. When customers feel nostalgic,
they’re naturally inclined to share their thoughts and feelings.
If you’d like help developing a Nostalgic campaign for your business or integrating nostalgia into your current
marketing, and would like to explore working with Dan on a campaign, contact our office to schedule a time to talk
with Dan. Email Lois@GreatResultsMarketing.com or call 440-783-1651.

Fallen but not forgotten
Remembering Pascal Cleatus Poolaw, Sr., the most decorated Native American soldier in U.S. history - 4
Silver Stars, 5 Bronze Stars 3 Purple Hearts. He earned a total of 42 medals and citations.

Born on January 29, 1922, in Apache, Oklahoma, Poolaw, a full-blooded Kiowa,
served with the United States Army in World War II, the Korean War, and the
Vietnam War.
He earned his first Purple Heart when he was wounded in September 1944. While
serving with the 8th Infantry Regiment's M Company near Recogne, Belgium,
Poolaw's unit was engaging fire –fight with the Germans. He pushed his unit
forward under heavy fire and hurled hand grenades at enemy machine guns,
causing numerous enemy casualties and as a result of his heroic actions, many of
his comrades lives were saved.
Poolaw's military career did not end in Belgium. During the Korean War, Poolaw saw combat and was
wounded again and awarded the Distinguished Service Cross, a second Purple Heart, and two more Silver
Stars.
He returned to the U.S. in 1952 and retired from the Army ten years later.
"He has followed the trail of the great chiefs," his wife Irene said at Poolaw's funeral. His people hold him in

honor and highest esteem. He has given his life for the people and the country he loved so much."
We honor and thank First Sgt. Pascal Poolaw Sr. for his exemplary service and the ultimate sacrifice he
made for our country. Rest in peace good warrior. You will never be forgotten.
Source History by Zim

May’s No B.S. Marketing Meeting
Top Marketers Around The World Know Using Video & YouTube As Part Of Your Marketing Plan Is NO Longer A Luxury!
It is NOW one of THE media you MUST have in your marketing arsenal, especially if you’re marketing online at all!
My special expert guest this month Ron Sheetz, who is Dan Kennedy’s GO TO guy when it comes to video
work. You don’t want to miss this special opportunity.
Register NOW, to attend
No B.S. Marketing Meeting on Tuesday, May 10th
At the Strongsville BW3 at 11:30 A.M. to 1:00 P.M.

For more info and to register go to www.nobscleveland.com or email
info@greatresultsmarkting.com call our office 440-783-1651.
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May’s No B.S. Marketing Meeting
“Your place for prosperity”
Top Marketers Around The World Know Using Video & YouTube As Part Of Your
Marketing Plan Is NO Longer A Luxury!
It is NOW one of THE media you MUST have in your marketing
arsenal, especially if you’re marketing online at all!
The increased connectivity among consumers is
creating a disconnect with our prospects and hurting
our ability to build relationships not only with our current clients,
customers and patients, but also with our ideal prospects!

You’ll get an insider’s view of how video works and why it works, I’ll
go into detail about the psychology of what makes video so powerful!

“If you're not
on television or
using video
then you're
floundering in
obscurity”
Marketing
Guru Dan
Kennedy

My special expert guest this month Ron Sheetz, who is Dan Kennedy’s GO TO
guy when it comes to video work, he’s also known as THE go to guy for top
marketers and companies all over the country!
Don’t miss this special opportunity!

Register NOW, to attend
No B.S. Marketing Meeting on Tuesday, May 10th
At the Strongsville BW3 at 11:30 A.M. to 1:00 P.M.
For more info and to register go to www.nobscleveland.com or
email info@greatresultsmarkting.com call our office 440-783-1651.
First Time Guests attend for FREE ---- Please register them at
www.nobscleveland.com or email info@greatresultsmarketing.com

