
 

  
Attendee Comment from the February                            

No B.S. Marketing Meeting 

“It is a dangerous trap to fall into thinking you know everything 
there is about marketing and advertising your product or service. 
The audiences we try to reach and persuade are an ever-moving 
target.  

There is always another way to approach a 
marketing obstacle. I am constantly 
reminded of this. That is why I surround 
myself with smart people. I recently 
attended Dan Cricks’ monthly marketing 
meeting and he delivered again with some valuable information 
regarding copywriting, information I knew, but needed 
reminding of.  

There is always another approach, method, or technique and it is 
important to hear it again and again. Thanks, Dan, for the much-
needed reminder and kick in the pants.” 

Ron Sheetz, RJ Media Magic 
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The 5 Top Benefits of Email Marketing 

I’ve been preaching for years about having email as one of your media as part of your marketing 
media resources. We saw during the Pandemic email open rates skyrocketed. 

According to Forbes—Email Marketing is still the most powerful Too to take your Business to 
the next level. 

As a marketing consultant and coach, one of the biggest strategies I 
talk about is you MUST have an email list. In this short article, I'm 
going to list way ways an email list will benefit your business (and 
your bottom-line). 

I already know many will see it and ignore it, yet I’ll tell you I have 
many clients who have huge sales numbers because of email being 
part of their campaign. 

Here are just some of the benefits of email marketing.  

1. Once your clients are on your list, you can sell to them over and over again, often for years to 
come. Even if you were to lose access to social media (i.e. Google, Facebook, LinkedIn, and Twitter), 
you would still have your list and be able to market to them as you wish. 

2. Email marketing can help you build credibility and rapport, especially if you send customers 
informative, fun and useful content. 

3. 4.3 billion people use email. Of those, 99% of them check for messages 20 times per day. Users 
on mobile phones open marketing messages 68.9 % of the time. Too often I hear about who doesn’t 
read email or like email, those numbers show there are plenty of do to make it worth it to have. 

4. In the last two years, email open rates have gone up 21%. 

5. Email marketing is 40x better for marketing than social media. Email is also better for gaining 
and retaining clients, long-term. Plus it allows you to engage with your clients. 



 “What we have here is a failure 
to communicate.” 

A famous line from a popular movie, from 1967 

called Cool Hand Luke, starring Paul Newman.  

This quote is very relevant 

in today’s uncertain 

business environment. THE 

MOST important thing for 

you to do is to 

COMMUNICATE -- DAILY 

with your employees, consistently, frequently and 

intentionally with your customers/clients/patients. 

Let your employees know what you are doing or 

planning to do if the economy goes even more 

sideways. Your employees need to know you’ve got 

this, that you have a plan, you are the leader, they 

will be looking to you. 

I have NEVER heard of an employee quitting 

because their boss shared too much information 

with them. On the contrary, I have heard of many 

employees that have gotten restless and quit 

because their boss didn’t bother to let them know 

what was going on, and that there was a plan in 

place to ensure the survival of the business and 

their employment. If left to their own, because they 

haven’t heard from you, they will create their own 

scenario of what may be happening, and it is 

usually not a very good one. 

Do your employees know you have a plan in place 

to market your business, possibly stepping it up to 

respond to what’s going on in the economy?  

Especially now it’s important for you to make every 

and all efforts (voice, e-mail, text, phone) to 

communicate directly to your customers. Your 

communications should NOT be just about trying to 

sell them something. Let them know you realize 

they too are dealing with what how the economy 

may be affecting them. The important thing is to 

stay in front of them, we recommend at least once 

a week. 

Remember, not everyone gets e-mail, or reads your 

Facebook posts. Make sure you reach all of your 

active customers by any means you can. Keep your 

communications upbeat, fun and consistent. Be 

sure they know you’re there for them and you 

ready to help. 



National Anthem Day, March 3rd 
Our National Anthem was written by Francis Scott Key. He wrote the 
lyrics on September 14, 1814, during the Battle of Fort McHenry in 
the War of 1812. It was originally called “Defence of Fort McHenry”. 
There were many patriotic songs, and The Star Spangled Banner 
became another one of them, one that struck at the heart of 
Americans, and gained popularity over the years. But, for a long time, 
America did not have an official national anthem.  

It wasn’t until over 100 years later, that The Star Spangled Banner became our national anthem. On 
March 3, 1931, President Herbert Hoover signed a congressional resolution officially making “The Star 
Spangled Banner” the national anthem of the United States of America. 

Many people think the Star Spangled Banner was written during the Revolutionary War. It was actually 
written during the war of 1812 (1812-1814). 

In August 1814, the British army detained Dr. William Beanes as a prisoner of war. He was a friend of 
Francis Scott Key. On Sept. 13, 1814, Francis Scott Key and a U.S. negotiator boarded a British vessel 
where Beanes was being held. He negotiated his friends’ release. But then, the British detained Francis 
Scott Key along with the negotiator. They were held until after the attack on Fort McHenry, which 
guarded the harbor and city of Baltimore. 

He watched the bombardment of the fort from the ship. The next morning, he was ecstatic to see that 
the American flag was still flying over Fort McHenry. This historic event inspired Francis Scott Key to 
write “The Star-Spangled Banner” the following day (September 14, 1814). 

On this special day, proudly fly the USA flag at your home and place of business. Take this as an 
opportunity to sing the National Anthem, or listen to it being sung. And, look for chances to show your 
patriotism. 

A few people incorrectly assumed that National Anthem Day is September 14, the day the song was 
written. This is incorrect. National Anthem Day is every March 3rd, in celebration of the day that 
congress made the Star-Spangled Banner our national anthem. 

Did You Know? Francis Scott Key wrote the words to “The Star-Spangled Banner” on the back of an 
envelope. 

 



“First Time” Offered…                                       

The “Copy That Sells” Special Report! 
 

“What They Aren’t Telling You… The 19 Marketing and 
Copywriting Secrets That Will Solve Nearly Any Business 

Problem You Have” 
 

SPECIAL NOTE: There are some things in this report that might ruffle a lot of 
feathers. That’s OK, I recently had something of a heart-to-heart with a bunch of 

my readers, and it really got me fired up and I decided that it was time that 
SOMEBODY spilled the beans… 

 
“I have 19 copywriting secrets I am going to share with you… but first I have to tell you 
exactly WHY I have prepared this report for you. 
 
Because, to be frank, I am not usually in the business of sharing my secrets… in fact, 
my clients regularly pay me tens of thousands of dollars for my coaching and consulting 
and home study courses.  
 

However, I decided to make an exception this time.” Bill Glazer 
 

❑ YES, DAN please send me my copy(s) of The “Copy That Sells” Special 
Report for the special price of only $24.90 plus $1.67 postage and 
charge my credit card $26.57 for each copy ordered. 
__ Number of copies you would like? 
 

 
Name: _______________________ Business Name: __________________________ 
 
Address: _____________________ City: _____________ St. _________ Zip: ______ 
 
Email: __________________________________ Phone: _______________________ 
 
Credit card #: ____________________________ Exp. _______ Sic code: _________ 
 
 
X ________________________________ Date: __________________ 
Signature: Required – Providing this information constitutes your permission for Results Marketing to 

contact you regarding related information via mail, e-mail, fax, text, phone and recorded message. 

 
For fastest service email form to Info@GreatResultsMarketing.com or fax form to  
877-376-2321  

Orders will be sent via USPS – Be sure all information is legible. 

mailto:Info@GreatResultsMarketing.com
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