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January 28 (or the last Friday of January)  

is designated as National Fun at Work Day in 2022. 

Companies should celebrate events as they are integral to 

building a company’s culture, encouraging employees 

through lighthearted activities. We discuss five reasons HR 

should ensure their companies celebrate National Fun at Work Day.  

Given today’s dynamic, high-pressure work environments, companies should 

ideally make every day National Fun at Work Day! 

Bringing an element of fun and enjoyment to the workplace can go a long way 

in alleviating stress, energizing workers, and helping them to stay productive. 

National Fun at Work Day is designed to provide a necessary break from work 

schedules, encouraging employees to take part in non-work-related activities. 

This is more critical in today’s workplaces, where employees are expected to 

be highly productive at a consistent pace. 

About Your Goals For Your Marketing, Growing Your Business, 

Your Profits and Your Life! 

It’s a great time of year to reflect on the past year and to plan for the new year. I hope you all 

met or exceeded your goals so far for 2021. I know a number of our members who have,               

congratulations! If you didn’t, consider it a bump in the road and look forward to planning 

and implementing next year’s goals.  

You can’t go back and change the past. You can use it to make changes so as to do better 

moving forward. Not making changes means you’ll get the same results as last year. Even if 

you’re happy with the results of last year, sitting still means you’re NOT moving forward and 

will end up behind, due to the rapid pace of changes happening in business every day.  

One of the most difficult things you can do is try to grow your business and improve your life 

without specific goals to help plan for where you want your business to be a year from now.  

For the best results, your goals should be specific and include a time frame for when you will 

get them accomplished. Your goals must include a plan of how you’ll accomplish them. 

Break your goals down, start with what you want to do for the year, then work backwards to 

monthly and then what actions you need to take to accomplish those each month. 

For others there is work to be done. 

We all have bumps in the road, our year seldom goes the way we plan. Often adjustments 

along the way are required.  

The key is to keep moving forward with a plan and your goals in sight. Sometimes we just 

need a little help and guidance.  

If I can be of help give me a call – 440-724-8063, I’m here to help. 

 Dan 



You’ve Been Misled About a Marketing Strategy 

Now May Be The Time to Reconsider… 

… Many for years have been spelling doom when it comes to email and the value of it as part of your marketing 

media package, especially when used as a follow-up tool.  

I’ve been sharing on these pages the many successes and sales that have oc-

curred as a result of emails sent out. If you missed it go back and read them. 

Many so-called experts may have discounted email, especially because doing so 

helps them to make the case for the media or strategy they’re currently peddling. 

I like to follow the money. Keeping that in mind, consider this, the experts believe 

in it and they do NOT expect it is going away. This is supported by the fact that Intuit recently acquired the email 

service, Mailchimp for $12 billion. Those who have that kind of money to invest don't invest it in something if 

they're not certain it’s a solid investment. 

While $12 Billion is a pittance compared to the $5 trillion Congress is throwing around, it is still significant to those 

who spend their own money and not somebody else.  

Intuit explains it like this: “In the coming months, a key benefit of the acquisition will be a deeper integration,                   

enabling the syncing of customer purchase data between QuickBooks and Mailchimp and tailored recommenda-

tions to help small businesses optimize their marketing efforts.” 

Another area that has been widely discounted is the value of sending a newsletter to your client base. I’ve been 

sending newsletters for the businesses I have and do own since the late 90’s, to current clients, past clients and 

prospects. I currently sell monthly newsletter templates and customized, specifically for Automotive repair shops.  

It’s not always an easy sell. Many immediately come up with excuses of why they don’t want to send a newsletter to 

their lists. 

How about another example of money talking when it comes to sending                    

newsletters to your clients? More and more of the “players” are seeing the value 

of delivering a newsletter to their lists as evidence by the news that Twitter            

recently bought a newsletter company called Revue and that Google is testing a 

newsletter service AND Zuckerberg (Facebook, AKA Meta) is testing some                

different things for newsletters. 

Here's Twitter’s explanation of why they’re getting into the newsletter business -- “Our goal is to make it easy for 

them to connect with their subscribers.” 

This is exactly the philosophy behind our Implemented For You Marketing Programs offered to shop owners. 

If you aren’t on board using these two tools or if you have already discarded them, it’s time to rethink using them in 

for your business. 

As I’ve said many times marketing is a moving, changing evolving entity. Just because it didn’t work for you before 

doesn’t mean it won’t work now. How many are willing to bet on intuit making email work for them and their                          

customers. Who’s willing to bet against Twitter making customer newsletters commonplace? 

Don’t let what you think of Twitter, Facebook or any others distract you from seeing the value in these investments 

and how you can make them work for you. 



 

 

Co-Authored by Dan Kennedy and Dan Cricks                              
with 12 other Super-Achievers 

Marketing, business-building and success gurus Dan S. Kennedy and Dan Cricks have joined forces to 
deliver ‘Secrets of Successful Marketers’ for action-oriented individuals seeking to explode their in-
come, develop competitive advantages and gain Financial Freedom that will endure the toughest of times. 
These authors have endured tough economies using these principals. 

This treasure trove of information includes the timeless wisdom of the authors shared by these                               
14 super-achievers. You’ll learn the 14 principles to Growth and Personal Freedom they used to build the 
businesses and lives of their dreams.  

These super (12) are from very different personal and business backgrounds and 
some of their strategies and successes may surprise you! 

• Pete Lillo aka Pete The Printer – Raising Your Productivity Level  
• Ron Sheetz – The $193,000 Referral 
• Rick Neiswonger – Selling, Selling and More Selling 
• Borbala Banto, CPA – How Much Do You Want to Grow Your Business THIS Year 
• Ayanna Kucera – Working Like You’re Running Out of Time 
• Dr. Mark Syms – You Cannot Hit A Target You Don’t See or Have 
• Dr. James Scapillito – Who’s Next? 

           Please send my own copy for the very special price of only $12.97 + shipping of $3.00. 

_____ Send me 2 copies, one for a gift for a total of $22.47 + shipping of $5.00 for two books 

PLUS – For Orders Rec’d by January 21, 2022--- We’ll Send You the CD Recording of Dan’s 

Interview with the Ex-Disney Guy Titled – 

“What Your Business Would look like if disney Ran it!” 

 

Name: ______________________________________________________ Business Name: _______________________________ 

 

Address: _______________________________ City: ____________________________________ St: __________ Zip: _________ 

 

Fax: ______________________ Email: ________________________________________ Phone: ___________________________ 

 

Credit Card #: ________________________________________ Exp. Date:____________ SIC:  _____________ 

 

REQUIRED- Signature: ___________________________________________ Date: __________  

Providing this information constitutes your permission for Results Marketing, LLC, to contact you regarding related information 

via mail, e-mail, text, fax, phone and recorded message. 

Results Marketing, LLC — 15500 Pearl Road, P.O. Box 360406, Strongsville, OH  44136 

Ph: (440)783-1651      Fax: (877)376-2321 

Email: Lois@GreatResultsMarketing.com        

Complete the Quick Response Form below and fax to Results Marketing, LLC at (877) 376-2321 Or email it to                                  
Info@GreatResultsMarketing.com 

mailto:Lois@GreatResultsMarketing.com
mailto:Info@GreatResultsMarketing.com


Most Businesses Are Missing At Least One 
 

These are 5 strategies you’ll be able to use throughout the 

year to make 2022 your BEST year ever! 
 

I’m going to share SPECIFIC strategies (and 
examples of how to use them) to make more 
money in 2022! 
 
During this No B.S. Marketing Meeting I’ll 
show you “proven” ways to increase sales in 
any business. PLUS, I’ll give you working 
examples you can ethically S&D for your business! 

Plus 

At this month’s meeting I’m going to show you the #1 
marketing element missing from small business marketing 
when it comes to growing sales! 
 

  

Join us on Tuesday, January 11th from 11:30 - 1:00 P.M. 

  

Make plans now, to attend this month’s 
“No B.S. Marketing Meeting! 

Register NOW at www.NoBSCleveland.com  
 

NOW is the time to put plans in place for 2022 

 

You can invite a fellow business owner to 
attend the January Meeting --- First time guests 

attend for FREE, register them now. 

http://www.nobscleveland.com/
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