
 

 American Family Day 

American Family Day on the First 

Sunday in August encourages us to 

enjoy the waning summer rays with 

those dearest to us. 

Principally, the day encourages families 

to spend time with one another. Unlike 

some other familial holidays, the 

proclamation of the day discourages 

gift giving. Instead, the observance 

urges focusing on family relationships. 

Take time to spend with your family! 
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Showing “Them” How to Spend Money With You 

Too often we leave way too much up to our clients and prospects when it comes to 

what we want them to do, i.e how we want them to respond to our marketing. 

If you want them to spend money with you, why not show them different ways they can spend money 

with you. 

Years ago, I began selling gift certificates to customers at my automotive repair shop. My peers told me I 

was crazy; people don’t buy gift certificates from repair shops.  

Oh yes they did! Once we told them why they should. For example, one reason that really hit home was 

trying to buy something for that parent that has everything. Buying them a gift certificate to their local 

repair shop is something you know they’ll use and appreciate. 

Another suggestion that went over was buying the gift certificates for your adult children. We had one 

dad come in and buy them for his two daughters.  

We gave them six different suggestions of who they could buy for, most 

they never previously thought about.  

This year when putting together copy for our clients one of the reasons 

for buying them was, they wouldn’t have to worry about getting the gift 

in time due to “supply chain issues”! 

I was helping a local non-profit that was struggling to sell tickets for a 

fundraiser, I made a suggestion to the group that these tickets would 

make great stocking stuffers and the odds of winning were much better than lottery tickets.  

Why did I include the part about lottery tickets? It’s known by lottery ticket sellers (I used to be one) that 

every year their customers buy tickets as Christmas gifts and are often used for stocking stuffers. Most 

who heard the message probably had or were planning on buying lottery tickets again. The bottom line is 

many told me they bought the tickets for the fundraiser for that express purpose. 

Too often we take for granted that our clients know about every product or service we offer they don’t. 

Even if they do, they don’t always think about how they might be able to use it or why they should but it. 

It’s up to you to remind them and to connect the dots on how they can spend more money with you. 

I once put together a whole year campaign with a monthly feature for our client and his staff to educate 

and/or remind his clients of different services he offered. The campaign for the client resulted in 

additional sales of $250,000.00 in one year! 

The other aspect of it was it also brought these products and services to front of mind conscience with 

his employees. They were timed so that at the end of each focus period  they would become a habit for 

the employees to offer them to the clients. 

If you’re not showing your customers/clients how they can spend money with you, you can bet your 

competition will! They don’t even have to be direct competitors, if you think about it, you know someone 

who does a great job of telling their customers how to spend more money with them is Amazon ☹. They do 

it buy letting the customer know, people who bought… also like this and up comes several suggestions. 

WARNING !!!  

Amazon is working hard to eliminate competition especially from small business. You need to work just 

as hard to get every sale you can from your clients. 



  

Stay True to Your Values Even When It’s Difficult 

And a Rant from Dan 

With everything going on with staffing issues, especially with the tech shortage, that by the way is NOT new, it’s 

just worse than it has been and it will continue to get even tougher. Then you have the supply chain issues, 

trying to get parts is often a challenge, or getting them in a timely fashion. It’s easy to get frustrated. Who could 

blame you? Your customers can, remember they too are frustrated. 

They are having supply chain issues too, they too are dealing with higher prices and they too are having to deal 

with the labor issues all businesses are facing. They are waiting in longer lines in the stores, it’s taking longer to 

get their food at a restaurant. They’re having to deal with untrained 

employees. Businesses that used to be open 7 days a week are now closed a 

day or two a week, they are having to call to see if they’re open before 

heading out. 

They’re dealing with delays in getting doctors’ appointments, procedures scheduled, and governments bent on 

keep them afraid and in conflict with their neighbors, family and co-workers.  

I know there are groups who want to demonize business owners as being greedy and feel as though they 

shouldn’t be able to make a real profit for all their hard work. They are bent on giving your money for those who 

don’t want to work. Something to keep in mind, though it may not seem like it those folks are in the minority. 

Our media likes to make is seem like there are more of them than there is. Not true! 

One example is a sign for sale in Hobby Lobby: “WORK HARDER TODAY THAN YOU DID YESTERDAY.” 

We’re being told that we’re bad people if we want to know and are concerned about what is being taught to our 

kids in schools. These same people are using racism to keep those who disagree with them in check and afraid 

to speak out. One way they’re doing that is by changing the meaning of words from what they have always been 

and trying to get us to use “their language” so we are no longer racists. 

You’re seeing big tech influencing and fueling a war on small business, trying to convince consumers to shop 

only online and only big companies care about the climate or racism or paying a fair wage or… All getting 

political and bending to the few hurting the majority. Even Disney, a company with Great American Values got 

involved in politicizing their company! 

Unfortunately, from where I sit too many are working on the wrong priorities. What should be two big priorities, 

that are affecting most all, including minorities, middle class, low income and… crime and inflation have been 

put on the back burner of denied. First, we were told inflation wasn’t real, then it was temporary and then it’ 

because of greedy business owners. We are told crime isn’t really that bad, when statistics say otherwise. So 

while spinning it there is little work being done to solve it. 

 With all of this going on around us, it’s important that we keep in mind that these types of things have a 

tendency to correct themselves. This is why as business owners you want to stay true to your values. You want 

your customers to know that even if you’re short-handed they will be treated with respect and empathy. I’m 

hearing of businesses who have stopped answering their phones when customers call. Continue to give that 

great customer service you emphasized and promised while trying to grow your business. Continue to 

do the things you’ve done in the past to garner their trust! 

Your business will be the one standing and the one they remember when the economy corrects, and other 

corrections happen. 

"The main thing is to keep the 

main thing the main thing.”             



National Aviation Day—August 19, 2022 

August 19 is National Aviation Day, a holiday that commemorates the development in aviation and its 
revolutionary impact on scientific and technological 
progress. It falls on the birthday of Orville Wright, one of 
the Wright brothers, who were the first people in the 
world to successfully build a motor-operated airplane, 
and the inventors of aircraft controls.  

BACKGROUND: 

National Aviation Day was established as an official 
observance in the United States by President Franklin 
Roosevelt in 1939. Roosevelt proclaimed August 19 as 
the day for this holiday to be commemorated on, as it 
coincides with the birthday of Orville Wright, who was the 
pilot of the Wright Flyer, and the first person to fly a plane 
with aircraft controls that allowed him to steer the plane. The Wright brothers' contribution to aircraft 
technology was crucial in the advancement and development of aviation technologies. 

Roosevelt's proclamation encourages the President in the office to designate August 19 as National 
Aviation Day every year and to motivate American citizens to get involved with aviation-related events 
that might be happening in their area in order to learn more about the history and technology behind it. 

 WHAT TO DO ON National Aviation Day: 

.On this day, many aviation enthusiasts visit the Wright Brothers National Memorial in North Carolina or 
visit museums and events dedicated to the history and science of aviation. This is the perfect day to try 
plane spotting! 

Some cities will host amazing airshows, where aircrafts demonstrate their amazing technology and 

skills 


