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 You Say You Can’t Get Customers to Give                                                              
Up Their Email Addresses? 

I hear this often from shop owners of all shapes and sizes, and I hear, “my employees tell me they 
can’t get the customers to give them their email address. 

Too often we overthink things. In most cases all it takes is a little 
incentive.  

Here is an something I found sitting on the counter of a business I 
was in. I looked there were pages filled with names and emails, 
not once did I hear the clerk mention the sheet. I took a picture of 
it. The simplicity of it is what makes it work so well. I have also 
seen this used in a Chiropractor’s office with tremendous 
success. 

Nobody pushing, but it was strategically placed on the counter 
right where the customer stood to pay.  

Notice the headline – “Email for Specials” Soooooo simple AND it works sooooo well! 

For just about any business, you could easily have as the headline Email for Unadvertised Specials. 
This will make them feel as though they’ll be getting something others won’t or they’ll be the first 
to know about… 

We know consumers are looking for ways to counter the effects of the current inflation, meaning 
this is an opportunity to save some money, they are more likely to give up their email address now. 

During a bit of a down time you can have your counter person enter the info into your software or 
into an excel file, then add the addresses to your marketing database. If some of the names are in 
your database add or update the email address. It’s important that you check the email address, 
many have changed email addresses recently look at the record number of people who no longer 
work where they did, many used their work email as the one they originally gave you. 

You might say we don’t have down time to use to enter the info. If it’s done daily in most cases, it 
will take 10 minutes or less. If that’s still an issue pay a teenager a few dollars to add the names, 
you may be surprised at how quickly they’re able to get it done. 

IMPORTANT!!!  Keep at least a couple of pages with names on it on the front counter, just keep 
track of the ones you’ve entered. Just remove the top page or two. You want at least a couple of 
pages with names so people can see there are others who are adding their name (social proof), thus 
they will feel like if that many people are doing it, maybe I should too. 

Will everybody add their name? NO, but many will, everyone you get has value if you leverage it 
and use it to stay in touch and market to your clients. 

Of course you can also use a version of this strategy for your online business, including on social 
media. 



 

 

7 Facts About Easter 

 

Easter is the celebration of 
the resurrection of Jesus 
Christ in the Christian 
religion. 

Eggs have been seen as ancient symbol of fertility, 
while springtime is considered to bring new life and 
rebirth. 

Americans spend $1.9 billion on Easter candy. That’s 
the second biggest candy holiday after Halloween. 

70% of Easter candy purchased is chocolate. 

76% of Americans think the ears of a chocolate 
bunny should be the first to be eaten. 

Egg dyes were once made out of natural items such 
as onion peels, tree bark, flower petals, and juices. 

Holy Week is the celebrated during the week leading 
up to Easter. It begins on Palm Sunday, continues on 
to Maundy Thursday, Good Friday, and then finally, 
Easter Sunday. 

Getting Creative with Their                     

Business AND Marketing! 



We know consumers are bored with most marketing they’re being exposed to; we also know they 
prefer engagement. We also know it is getting more difficult to get our marketing noticed among all 
the other competition (NOT just other competitors) for consumer attention. 

Something I learned a long time ago and have been practicing personally and using for those I work 
with is to theme their marketing as much as possible.  

The next few months are rip with opportunities. March there was St. Patrick’s Day, April has 
Easter May there is Mother’s Day, June, Father’s Day and more. With a little effort life presents 
you many opportunities.  

Look for opportunities that may be relevant to your area, or your prospects. 

Depending on who they are it may be a religious connection or a sports tie in or seasonal, possibly 
historical or… 

I worked with a business located in a town that placed a lot of emphasis on when the rodeo came to 
town. So much focus was on the rodeo that his sales would typically fall off big time during those 
two weeks, even to the point where he said “I might as well just close the doors during those two 
weeks”. I helped him put together marketing themed for the rodeo. Instead of fighting it we 
embraced it. It worked, he stayed busy during those two weeks and even after. 

The bottom line is themed marketing will gain more attention, including with social media and 
response rates. It can also present a great reason why for a special offer or for them to respond. 

 





“First Time” Offered…                                       

The “Copy That Sells” Special Report! 
 

“What They Aren’t Telling You… The 19 Marketing and 
Copywriting Secrets That Will Solve Nearly Any Business 

Problem You Have” 
 

SPECIAL NOTE: There are some things in this report that might ruffle a lot of 
feathers. That’s OK, I recently had something of a heart-to-heart with a bunch of 

my readers, and it really got me fired up and I decided that it was time that 
SOMEBODY spilled the beans… 

 
“I have 19 copywriting secrets I am going to share with you… but first I have to tell you 
exactly WHY I have prepared this report for you. 
 
Because, to be frank, I am not usually in the business of sharing my secrets… in fact, 
my clients regularly pay me tens of thousands of dollars for my coaching and consulting 
and home study courses.  
 

However, I decided to make an exception this time.” Bill Glazer 
 

❑ YES, DAN please send me my copy(s) of The “Copy That Sells” Special 
Report for the special price of only $24.90 plus $1.67 postage and 
charge my credit card $26.57 for each copy ordered. 
__ Number of copies you would like? 
 

 
Name: _______________________ Business Name: __________________________ 
 
Address: _____________________ City: _____________ St. _________ Zip: ______ 
 
Email: __________________________________ Phone: _______________________ 
 
Credit card #: ____________________________ Exp. _______ Sic code: _________ 
 
 
X ________________________________ Date: __________________ 
Signature: Required – Providing this information constitutes your permission for Results Marketing to 

contact you regarding related information via mail, e-mail, fax, text, phone and recorded message. 

 
For fastest service email form to Info@GreatResultsMarketing.com or fax form to  
877-376-2321  

Orders will be sent via USPS – Be sure all information is legible. 

mailto:Info@GreatResultsMarketing.com
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